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Corporate KPI nuwIN Andvung
V1: Sovazvesinuiuiuininsgussvdalaaingii en. wae Soaz 55.0
V2 Mlsans AUV 1,200
V3:3uuuinnssunansueinasenaaininieandimving IIUIURARS U9 7
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Corporate KPI i8In Andnung
KPI 1.1 80AU18TIUGNANNIATY AUV 18,775
KPI 1.2 elavige e v aignGnd UM 10,500
KPI 2.1: dndusuyuueseselaen on. nan Jouay 75.47
KPI 2.2: Cash Conversion cycle o) 168
KPI2.3: Szezianungdunn Tu 85
KPI2.4: syazianiunil Tu 163
KPI 3.1: 80AU1853QNANNALBNTURALAUTENA AUV 1,185
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Corporate KPI Wi Andnung
KPI 1.1.1.1: anuddavesnsianewavuiusiautvine Sovay 100%
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KPI 1.1.1.3: gpadnnuignansueilvifioansnvung A1UUM 1,300
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o 1 v slju 2
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KPI 2.1.1.2 %Reduction of DL and OH Cost Sovay anas 1%
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